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Staff 

Sam Johnson (FT) 
Strategic Communications Director 

Communications 

Aaron Crim (FT) 
Public Relations Director 

Website, Social Media, Design 
 

Roxeanne Vainuku (FT) 

Public Information Officer 
Media 

 
Cathie Alberico (3/4 time) 

Executive Secretary 
Support 

 
 
 
 
 
 
 
 
 
 

Craig Thomas (FT) 
Neighborhood Services Director 

Community Engagement, Design 
 

Jeni Harward (FT) 
Neighborhood Support Specialist 

Neighborhood Services  
 

Leslie Hudson (1/2 time) 
Education Support Specialist 

Youth Engagement 
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PR Accomplishments 
20

14
  Redesigned Website 

Launched December 2014 
All new design and resident-focused navigation structure 
New features including blog, bill payment center and interactive features 
Consistently reaching more than 1,000 unique visitors daily 

Increased Social Media Audience by 67% 
84% increase across City, Police and Fire Facebook pages (1,924 users) 
53% increase across City, Police and Fire Twitter feeds (1,467 users) 
  

Instagram 
Began using Instagram in February 2014 to reach additional users with photos 
Photos are posted daily highlighting city events, parks, departments and facilities 
Photos are linked to website, Facebook and Twitter  

WVCTV 
8,497 views of archived content 
65 videos added (Council meetings, PSAs, training videos, etc.) 
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VIDEOS - WVCTV 
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PR Goals 
20

15
  Website 

Continue to add engagement tools to promote website traffic: blog, email notifications, social media integration 
Maintain navigation structure that enables visitors to find information in three clicks or less 
Continue to build a robust internal search engine to make finding information easy 
Utilize social media to direct traffic to website 

Social Media 
Promote city, Police and Fire Facebook and Twitter feeds as source of information for residents, media and visitors 
Learn and utilize new tools to promote engagement (conversation vs. information only) 
Integrate social media with website and other online tools to increase cross promotion and traffic 

WVCTV 
Partnerships with third parties for increased content: East Hollywood High School, Salt Lake Community College 
More integration with social media to promote city, police and fire events and trainings 
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WVC – Media Relationship 

How does WVC work with the Media? 
 
Reactive 
Responding to inquiries 
Working with media on stories they are doing 
 
Proactive 
Knowing potential media stories affecting the city 
Getting in front of the story 
 
Promotional 
Website 
Social Media 
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PR CRISIS 

West Valley City – 5th Most Dangerous City in the Country 
•  Identify Issue 
•  Research Issue 
•  Contact Media Outlet 
•  Follow up with Media Outlet 
•  Work with City Manager and City Staff 
•  Resolve Issue 



www.wvc-ut.gov 2015

VIDEOS - OUTSIDE STORIES 
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MOST VIEWED CONTENT – City  
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MOST VIEWED CONTENT - Police 
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MOST VIEWED CONTENT - Fire 
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NS Accomplishments 
20

14
  Community Events & Activities 

WestFest 
-  Estimated 5,000 people directly engaged with an estimated 10,000 additional people exposed to city’s presence 
-  Clean & Beautiful Committee Distributed 900 free daylillies 

National Night Out 
-  4 Safety Fairs 
-  34 Block Parties  
-  Estimated 10,000 residents participated or attended events 
-  11 consecutive year being recognized nationally for participation 

Neighborhood Events 
-  Attended and supported for numerous meetings, events, safety fairs, and block parties during the year.  
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NS Accomplishments 
20

14
  Neighborhood Organizations 

Monthly Training Meetings  
NEW Neighborhood Registry Launched Fall 2014 
-  17 Groups Registered 
-  43 Groups Contacted by phone, email, and mail 
-  30 Groups no longer interested 
 
Youth Engagement 
Youth City Council 
-  Started Fall 2014 
-  10 kids signed up (Granger, Hunter, and Skyline) 
-  NEW Activity Books 

City Hall Tours and School Visits 
-  16 Schools Participated   1175 Students and 75 Adults 
-  5 Boy Scout Troops    27 Scouts and 7 Leaders 
-  1 Girl Scout Troop    12 Scouts and 2 Leaders 
-  1 Senior Group    12 Seniors and 1 Director 
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NS Plans 
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15
  Community Events & Activities 

Look more proactively for community events and opportunities to share city message. 
WestFest 
National Night Out 
Neighborhood Events 
 
Neighborhood Organizations 
Monthly Training Meetings merged with Police Chief Community Meetings 
Rebuilding Neighborhood Groups with help of restructured PD Community Response Unit 
-  Neighborhood Registry 
-  Identify and rebuild 1-2 groups a month, depending on resident interest 
-  Increased Interaction 
-  Quarterly phone calls 
-  Personal visits from NS and Police staff 
-  New materials to overcome the misunderstandings of the Neighborhood         Watch program 
 



www.wvc-ut.gov 2015

NS Plans 
20

15
  Youth Engagement 

Youth City Council 
-  Recruit additional members from Taylorsville, Cyprus, Kearns and          

American Preparatory  
-  Develop plan for 2015-2016 activities, service projects and trainings 
 
City Hall Tours and School Visits 
-  Evaluate 2014-2015 school year presentations 
-  Assess which schools are not participating and why 
 
City Services Materials 
Update and refresh ALL brochures, handouts, handbooks, and flyers. 
-  5 NEW or Updated Handbooks 
-  7 NEW or Updated Handouts 
-  1 Updated Essential Phone Numbers Magnet 
-  3 Updated Brochures 
-  20 NEW Flyers (plans for addition 10-15) 
-  Updated Vial of Life program launch (spring) 
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